
2 3 0 0 N S T R E E T , N W

S U I T E  7 0 0

W A S H I N G T O N , D C 2 0 0 3 7

T E L   2 0 2 . 7 8 3 . 4 1 4 1

F A X   2 0 2 . 7 8 3 . 5 8 5 1

W W W . W B K L A W . C O M

L . C H A R L E S  K E L L E R

D I R E C T  2 0 2 . 3 8 3 . 3 4 1 4
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March 6, 2014

VIA ECFS

Marlene H. Dortch, Secretary
Federal Communications Commission
445 Twelfth Street, SW
Washington, DC 20554

Re: Notice of ex parte presentation
Buffalo-Lake Erie Wireless Systems Co., LLC dba Blue Wireless
Lifeline ETC Petition (WC Docket Nos. 09-197, 11-42)

Dear Ms. Dortch:

On March 5, 2014, representatives of Buffalo-Lake Erie Wireless Systems Co., LLC dba 
Blue Wireless (“Blue Wireless”) met with Kimberly Scardino, Jonathan Lechter, Romanda 
Williams, and Michelle Schaefer of the Wireline Competition Bureau’s Telecommunications 
Access Policy Division regarding its above referenced petition for designation as Lifeline 
eligible telecommunications carrier.  Blue Wireless was represented by Brian Gelfand, President; 
John Goocher of ISE Consultants; and outside counsel Lawrence Movshin and the undersigned.  
Blue Wireless’s presentation in the meeting followed the attached slide deck, which was shared 
with the meeting attendees.  Blue Wireless also shared the attached mock-ups for a Lifeline 
brochure and advertising poster.  Blue Wireless urged expeditious grant of its petition.

Respectfully submitted,

WILKINSON BARKER KNAUER, LLP

/s/

L. Charles Keller

Attachments
cc (email): Kimberly Scardino

Jonathan Lechter
Romanda Williams
Michelle Schaefer
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If you qualify for the Lifeline Plan with 
Blue Wireless you will receive:
    • Free 3-Way Calling
    • Free calls to customer service
    • Free Voicemail

Plan 1: $9.25 per month less the applicable Lifeline 
discount of $9.25 resulting in FREE plan. This plan includes:
• 500 any distance domestic voice minutes
• 500 text messages
• The cost to purchase an additional 100 minutes is $5

Plan 2: $24.25 per month less the applicable Lifeline 
discount of $9.25 resulting in a $15 per month charge to 
customer. This plan includes:
• Unlimited any distance domestic voice minutes
• Unlimited text messages
• 100MB of data usage

Plan 3: $34.25 per month less the applicable Lifeline 
discount of $9.25 resulting in a $25 per month charge to 
customer. This plan includes:
• Unlimited any distance domestic voice minutes
• Unlimited text messages
• Unlimited data Usage* (subject to fair use policy) 

There is a $15 Plan initiation fee for all plans

INTRODUCING:  
the Lifeline 
Plan

• Free Caller ID
• Free Call Waiting
• Free 911 calls



All terms and conditions of service as described herein apply to services 
provided under Lifeline Plans. Customers understand and agree that 
by signing up for a Lifeline Plan with Blue Wireless, they do not have a 
Lifeline Plan with any other carrier, wireline or wireless, and further agree 

they quality for Lifeline.  In addition, Customer acknowledges that Lifeline 
Plan enrollment may be terminated at anytime by Blue Wireless in the 
event that the federal and state Lifeline Plans are changed or terminated; 

its Lifeline Plans; or if Customer breaches the terms and conditions. Blue 
Wireless, at its sole discretion, will determine whether or not a Custom-

Lifeline phone or service . Blue Wireless Lifeline Plans are supported by 
the government assistance “Lifeline Plan”. Proof of eligibility is required, 

false statement in order to obtain a Blue Wireless Lifeline Plan, you can be 

Lifeline is a government assistance 
program.  Only eligible customers may 
enroll in plan.

See if you qualify for free monthly 
service.  Service is limited to ONE 
Lifeline plan per household. 

TO QUALIFY: 
Household income at or below 135% of Fed poverty 
guidelines for household size or
Household participation on one of the federal, state or 
Tribal assistance programs. Supporting documentation 
must be presented at time of enrollment.

IMPORTANT:  
Consumers who willfully make a false statement in order 

imprisonment or can be barred from the plan.

BLUEUNLIMITED.COM

simply smarter.



LIFELINE is a government assistance program. Only 
eligible customers may enroll in the program. See if you 
qualify for free monthly service. Service is limited to one 
discount per household. Service is non-transferable.

www.blueunlimited.com

Free  
monthly 
service

BLUE WIRELESS LIFELINE PLAN INCLUDES:
• Free 3-Way Calling
• Free calls to customer service

• Free Voicemail
• Free Caller ID

• Free Call Waiting
• Free 911 calls

FREE

PLAN 1: 
This plan includes:
• 500 any distance domestic           
   voice minutes
• 500 text messages
• The cost to purchase an          
   additional 100 minutes is $5

$9.25 PER MONTH LESS 
THE APPLICABLE 
LIFELINE DISCOUNT OF 
$9.25

$15/mo
$25/mo

PLAN 2: 
This plan includes:
• Unlimited any distance      
   domestic voice minutes
• Unlimited text messages
• 100MB of data usage

$24.25 PER MONTH 
LESS THE 
APPLICABLE 
LIFELINE DISCOUNT 
OF $9.25 

PLAN 3: 
This plan includes:
• Unlimited any distance    
 domestic voice minutes
• Unlimited text messages
• Unlimited data Usage*        
   (subject to fair use policy)

$34.25 PER MONTH 
LESS THE 
APPLICABLE 
LIFELINE DISCOUNT 
OF $9.25 

All terms and conditions of service as described herein apply to services provided under Lifeline Plans. Customers understand and agree that by signing up for a Lifeline Plan with Blue Wireless, they do not have a Lifeline Plan with any other carrier, wireline or 

customer will be de-enrolled from the Lifeline Plan.  Customer agrees not to give away, resell, or offer to resell the Blue Wireless Lifeline phone or service . Blue Wireless Lifeline Plans are supported by the government assistance “Lifeline Plan”. Proof of eligibility 


